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Objective

Identify existing customers in need of
window or roofing replacements
edrlier in the sales cycle.

Solution

PGM provided proprietary data
markers on existing customers to
trigger targeted promotional
marketing campaigns focused on

window and roof repair/replacement.

Channels
Direct mail and CRM emaiil.
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RESULTS

Over a six-month test,
the campaign delivered
30% higher response
rates compared to the
retailer’s existing
analytical models.




